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Everyday Celebrations

LINDOR TRUFFLES
MILK 

COLLECTION INCLUDES:

Lindor oval gift box filled with milk chocolate truffles with an irresistibly smooth filling.

27.5 oz / 780 g

L I N D O R  G I F T I N G

58749 LindorGifting.qxd  10/25/07  6:29 PM  Page 2

CLIENT

Lindt & Sprungli USA
Stratham, NH

SCOPE
In-Store Retail Signage

Point of Purchase Promotions

In-Store Marketing Collateral

Product Information Cards

Chocolate Bar Wrappers

Direct Mail Campaigns

Assorted In-Store Signage

lindt
chocolate desserts gift bag

the lindt desserts sampler bag features a variety of smooth,  
decadent chocolate in your favorite flavors.

7453

$10 9oz / 257 g
$17.77 per lb.

00

lindt
lindtini glass

Hand-blown pink martini glass

53344

SPECIAL OFFER
Buy 2 for $18

$1000

3.5 oz / 100 g
$16.00  per lb.

specialty filled
Lindt’s finest milk chocolate filled with crisp wafer, or 
smooth raspberry, orange, pistachio or cherry fillings

$350

During our Holiday Open House
stop by your local

Lindt Chocolate Shop and receive

10% off
purchases of $500-$2000

20% off
purchases of $2001-$3000

and

25% off
purchases greater than $3000.

Double Discounts cannot be combined with any other
product or promotional offers.

Ultimate Jar    $69.99

Snowman Ornament  $12.99

Snow ake Tin   $18 Apothecary Jar with Lindor Ultimate Assortment   $99/$74 Reindeer Drawstring, Lindor Ultimate Assortment  $19.99

Lindor Token Gift  $20

Milk Oval Gift Box   $29.99  

Our highly coveted Entertaining-size
Lindor Truffl es are available at a

special price—2 for $20

DOUBLE

November 11-17, 2007
DAY S
DISCOUNT

Purchases in excess of $5000 are eligible for an 
additional 10% off the 2 for $20 price.

Collectors Gift Box   $50Holiday Ornament Gift Box  

Promotional Mailer:  Inside Spread In-Store Gift Binder
(three-hole punch on left) 



CLIENT

The Financial Advisors, LLC
Andover, MA and
Newburyport, MA

SCOPE

Logo and Identity Design

Business Cards, Letterhead, Envelope

Newsletter Masthead, Fax Cover Sheet, PowerPoint Template

Richard L. Sumberg

15 Railroad Street 
Andover, MA 01810

978 . 475 . 3242 
dicks@tfa.bz

Financial Planning & Investment Management
www.the-financial-advisors.com

Business Card: Front

Investments offered through Lincoln Financial Securities Corporation, Member FINRA/SIPC. Advisory services offered through The Financial Advisors.  
Lincoln Financial Securities Corporation and The Financial Advisors are not affiliated.

15 Railroad Street • Andover, MA 01810 
P 978 . 475 . 3242 • F 978 . 475 . 3489

www.the-financial-advisors.com

Financial Planning & Investment Management

Letterhead

Richard L. Sumberg

Registered Representative
Lincoln Financial Securities Corp.
Investments offered through Lincoln Financial Securities Corporation, 
Member FINRA/SIPC. Advisory services offered through The Financial Advisors.  
Lincoln Financial Securities Corporation and The Financial Advisors are not affiliated.

Business Card: Back



Direct Mail :  Inside Spread

Inspection: By appointment on Thursday, October 9th and Thursday, October 16th between 1:00 p.m. 
and 3:00 p.m. 

Terms: A $25,000. Deposit by cashier’s check or certified check at the time and place of sale is
required to bid on the house and lots or just $2,500 for the vacant lots (unsuccessful 
bidders’ deposits to be returned immediately following the sale). A 10% Buyer’s Premium
will be added to the high bid to become the total purchase price. The balance of the 
purchase price will be due at closing within 45 days of the auction. The property will be
sold “As Is” subject to all Terms of Sale. The Sale is Per Order of the Owner.

Buyer Broker Participation Welcome

Directions: From Route 89 northbound, take Exit 4 towards Hopkinton Center. South Road is on
the left, adjacent to the Cracker Barrel General Store.

�
�
�

30 South Road30 South Road in historic Hopkinton Village is a magnificent circa 1790 Colonial. The many

original features of this grand 14-room home are of the highest quality craftsmanship of the day - 101/2’ ceilings,

grand front hall, 9 fireplaces, paneling and wainscoting. The attached ell and barn was the showroom for one

of New England’s most renowned antique shops for some 50 years. The home sits on a 2.7± acre lot with

wonderful gardens and mature trees. Two additional lots across the street (.67± acres and .25± acres) will be

sold as well. Town Reference: Map 105, Lot 3, Lot 52 & Lot 54.

THE PROPERTY WILL SELL

TO THE HIGHEST BIDDER

REGARDLESS OF PRICE! DO

NOT MISS OUT ON THIS

OPPORTUNITY.

ORIGINALLY LISTED AT $795,000
TOWN ASSESSMENT: $625,000±

�

For a property information 
package go to 

www.paulmcinnis.comwww.paulmcinnis.com

Lic.#2089    (603) 964-1301    Ref.#8PM-46    Auction subject to all Terms of Sale. ©2008 PMI

CLIENT

Paul McInnis, Inc.
North Hampton, NH

SCOPE

Direct Mail Real Estate Auction Campaigns

Postcards, Mailers

AUCTIONAUCTION
Absolute Real Estate

AUCTIONAUCTION
Absolute Real EstateOne Juniper Road • North Hampton, NH 03862

Return Service Requested

PRESORTED
FIRST CLASS
US POSTAGE

PAID
PORTSMOUTH NH

PERMIT #182

Original Historical Colonial
Hopkinton, New Hampshire

Thursday, October 23rd

at 11:00 a.m.

�

Thursday, October 23rd at 11:00 a.m.

Direct Mail :  Cover

AUCTIONAUCTION
Lakefront Real Estate

LAKE WINNIPESAUKEE • NEW TO THE MARKET

SATURDAY, OCTOBER 25TH AT 2:00 P.M.

Selling to the Highest Bidder above a MINIMUM BID of $515,000

Postcard: Front

PRESORTED
FIRST CLASS
US POSTAGE

PAID
PORTSMOUTH NH

PERMIT #182

One Juniper Road • North Hampton, NH 03862

Return Service Requested

Selling to the Highest Bidder above a MINIMUM BID of $515,000
16 Acorn Drive in West Alton is a 0.61± acre lot having 150± feet of lake frontage with
wide, unobstructed views of Lake Winnipesaukee and its islands. Buildings include an
1,886± sq.ft. cottage style residence with wrap-around back deck, 2-car garage, boat
house with new 34± foot dock and lakeside fireplace. A picture perfect location for
anyone searching for their spot on Winnipesaukee!
Assessed Value: $839,300 Tax Map ID: Map 65, Lot 40
Open Houses: Saturday, October 11th from 2:00 to 4:00 p.m. and Sunday, October
19th from 2:00 to 4:00 p.m.
Terms: $25,000.00 deposit in cash, certified check or bank check at time and place of
sale is required to bid (unsuccessful bidders’ deposits to be returned immediately 
following the sale). Successful bidder to increase their deposit to 10% of the purchase
price at time of sale. Balance due at closing within 45 days. 10% Buyer’s Premium.
Sale Per Order of the Owner. Buyer Broker Participation Welcomed.
Directions: Acorn Drive is off Route 11 in West Alton. Property driveway is at the
curve in the road.

Lic.#2089   (603) 964-1301   Ref.#8PM-47   Auction subject to all Terms of Sale.   ©2008 PMI

For a property information package 
go to www.paulmcinnis.com

AUCTIONAUCTION
Lakefront Real Estate

SATURDAY, OCTOBER 25TH

AT 2:00 P.M.

Postcard: Back



CLIENT

First Baptist Church of Hampton Falls
Hampton Falls, NH

SCOPE

Logo and Identity Design

Business Cards, Letterhead, Envelope

Bulletin Shells

Rev. Dan Odom
Pastor of Education

603-926-3724, ext.203
dodom@hffbc.org
www.hffbc.org

3 Lincoln Avenue
Hampton Falls, NH 03844

“…the church of the living God, a 
pillar and support of the truth.”
  ~1 Timothy 3:15

of Hampton Falls

first
baptist
church

Business Card

Rev. Dr. Kenneth G. Lawrence
Senior Pastor

ext.202

Rev. Dan Odom
Pastor of Education

ext.203

Anton Reginald
Pastor of Youth

ext.207

Rev. Dean R. Glover
Pastor of Outreach

ext.204

Patricia Polzella
Administrative Assistant

ext.201

Mark Stubbs
Business Manager

ext.206

Matthew Haynes
Director of Music

ext.208

Ellen Pond
Organist

ext.208

Elaine Winn
Publications Assistant

of Hampton Falls

first
baptist
church

3 Lincoln Avenue
Hampton Falls, NH

03844 

Phone: 603-926-3724
Fax: 603-926-3724

www.hffbc.org

Letterhead



CLIENT

Stone Ridge Properties, LLC
Newburyport, MA and
Amesbury, MA

SCOPE

Business Card, Letterhead, Envelope, Pocket Folder

Quarterly Newsletter Design and Layout

Newsletter:  Inside Spread

Newsletter Cover

Link to dozens of local charities at www.stoneridgeproperties.com

While time will tell if President 
Barack Obama’s landmark $787 
billion American Recovery 
and Reinvestment Act of 2009 
will help turnaround the ailing 
economy, the stimulus plan 
includes a number of real estate 
related benefits for homeown-
ers and first-time homebuyers. 
With these incentives and 
programs, now may be a good 
time to buy or sell a home or 
make those important home 
improvements.

First-time Homebuyer 
Tax Credit

Perhaps the most significant 
benefit in the stimulus plan 
is a non-repayable tax credit 
for first-time homebuyers. An 
improvement over last year’s 
credit, which was more like 
a low-interest loan, first-time 
buyers can claim a tax credit 
worth $8,000 or 10 percent of 
the home’s value (whichever is 
less) on their federal income tax 
returns. To qualify for the credit, 
the home purchase must be 
made between January 1, 2009 
and November 30, 2009, and 
buyers may not have owned a 
home for the past three years 
to qualify as a “first-time” buyer. 
Additionally, the purchased 
home must be used as a princi-
pal residence and be lived in by 
the buyer for at least three years. 
Qualified buyers will also have 
an adjusted gross income of less 
than $75,000 for single tax pay-
ers or $150,000 for joint-filing 
couples; higher-income buyers 
may receive a partial credit.

How will this tax credit impact 
home sales and the economy? 
The National Association of 
Realtors estimates that 300,000 
more houses will sell during 

It’s Spring — 
Time to Try Birding!
The Great Marsh — 30,000 acres 
of estuary, barrier beach, salt 
marsh and coastal thicket habitat 

— it’s one of our area’s most pre-
cious natural resources, attracting 
thousands of migratory birds to 
the region annually. If you’re 
curious about bird watching, this 
spring may be the perfect time 
to get started! Beginner birders 
need only patience, a pair of 
good binoculars and appropriate 
outdoor apparel to appreciate this 
fun, local and low-cost activity.

Whether observing birds in your 
own backyard or farther afield, 
the best orientation to your 
birding adventure is at the Mass 
Audubon Society’s Joppa Flats 
Education Center or the Parker 
River National Wildlife Area 
Headquarters in Newburyport. 
Also check local newspapers for 
listings of recent bird sightings 
and notices for outings with 
groups like the Newburyport 
Birders. Experienced birders 
love to share their hobby and 
can help those who are new to 
it spot and identify birds, and 
point out their unique behaviors, 
interactions and ecosystems.

In addition to shorebirds and 
waterfowl, a sampling of birds 
spotted at the Parker River Na-
tional Wildlife Refuge on Plum 
Island this spring may include 
American woodcock, piping plo-
ver, red-winged blackbird, osprey, 
purple martin, American kestrel, 
bobolink, American redstart 
and other songbirds. For more 
information, please visit:

• www.massaudubon.org/ 
birds_and_birding

• www.fws.gov/northeast/ 
parkerriver

• www.essexheritage.org/birding
• www.newburyportbirders.com 

2009 as a direct result of the 
tax credit. That’s good news for 
buyers and sellers. In addition, 
ripple effects on the economy 
could reflect higher spending on 
furnishings, appliances, remod-
eling, moving costs, and more.

Tax Credits  
for Home Efficiency

There’s more good news if 
you’re planning to make certain 
home improvements. Now 
you can increase the value 
of your home and conserve 
energy while saving on your 
tax return. The stimulus plan 
includes increased and ex-
tended tax credits to stimulate 
qualified energy efficiency 
home improvements, such as 
the installation of ENERGY 
STAR® rated doors, windows, 
roofs, insulation, HVAC, non-
solar water heaters and bio-mass 
stoves. In addition, the plan 
extends some tax credits to 
2010 and increases credit rates 
from 10 to 30 percent.

A complete list of new tax cred-
it details, lists of products and 
home improvements eligible 
for the tax credit, as well as tax 
credits available for new home 
construction, can be found at 
www.energystar.gov.

Homeowner Affordability 
and Stability Plan

The President’s $75 billion 
Homeowner Affordability and 
Stability Plan to help struggling 
homeowners “focuses on rescu-
ing families that have played by 
the rules and acted responsibly.” 
It includes elements to stem 
the tide of the seven to nine 
million homeowners in the U.S. 
at risk of foreclosure, including 
refinancing help for homeown-
ers who receive their mortgages 
through Fannie Mae or Freddie 
Mac; new incentives for lenders 
to modify the terms of sub-
prime loans at risk of default 
and foreclosure; steps to keep 
mortgage rates low for millions 
of middle class families looking 
to secure new mortgages; and 
additional reforms designed to 
help families stay in their homes.

The plan is important to all 
homebuyers because in addition 
to helping stabilize the econo-
my, it may also increase lower 
interest rates on home loans. 
For help navigating the plan’s 
eligibility details, please contact 
a licensed loss mitigation expert 
at Stone Ridge Properties.

Making Sense of the Stimulus Plan

Please visit us online at www.stoneridgeproperties.com

Few may recall if the anticipation and enthusiasm in August 1930, 
the last time the Parker River Bridge was closed and reopened, was 
as great as it was earlier this year on a similar occasion. Closed 
since September 2007, the newly restored bridge on Route 1A 
opened to much fanfare on January 5, 2009 — a full nine months 
ahead of schedule. The successful $14.75 million project is lauded 
by state leaders for the collaboration between MassHighway, 
state and local officials and the contractor. Commuters as well 

as businesses on both sides of the bridge in Newbury and Rowley, 
which had experienced a decline in business while traffic was 
detoured to Route 1 during construction, welcome the reopening. 
In addition to restoring an important link between area com-
munities, the bridge opening also reconnects the 24-mile Essex 
National Heritage Area Scenic Byway, one of the most beautiful 
and historic roadways on the North Shore.

Parker River Bridge

Then & Now: Newbury & Rowley
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News From The Ridge
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Issue 12 · Spring 2009

Community Calendar 
Mom, your favorite graduate —  
or yourself!
www.newburyporthchamber.org 
978.462.6680

May 8 – 9
Exit Dance

Firehouse Center for the Arts 
Market Square, Newburyport 
8 pm
Enjoy an evening of new works, 
featuring a spiritual blues piece 
by Tricia Walsh and a new ex-
tended version of Fontaine Dubus’ 
Housewife with original music com-
posed by fiddler E.J. Ouellette.  
$18 Members, $20 Non-Members.
www.firehouse.org
978.462.7336 

May 17
Historic Graveyard Tour

St. Paul’s Church 
166 High Street, Newburyport
1:30 – 3:30 pm
Learn about Revolutionary War-era 
history and the early residents 
of Newburyport while touring 
the colonial graveyard surround-
ing St. Paul’s Church, the oldest 
continuous Episcopal parish in 
Mass. founded in 1711. Donations 
accepted.
www.stpauls-nbpt.org
978.465.5351

June 13 – 14
30th Annual Garden Tour 

Cushing House Museum 
and various locations 
98 High Street, Newburyport
10 am – 4 pm
Tour several private gardens in the 
Newburyport and Newbury area to 

benefit the Cushing House Museum 
and Gardens, a National Historic 
Landmark. Tickets available at the 
Cushing House Museum, New-
buryport Chamber of Commerce, 
Newbury Perennial Gardens, Beach 
Plum Farms (Salisbury) and Beach 
Plum Too (Newburyport). $20 
before June 1, $25 after June 1.

www.newburyhist.com

978.462.2681

June 20
“An Artful Feast”  
Fine Art Auction

Newburyport Art Association 
65 Water Street, Newburyport

5 – 9:30 pm

Its premier annual fundraising event, 
the NAA’s 8th Annual Art Auction 
will feature over 75 live and 25 
silent auction lots of original 21st 
century and contemporary artwork 
by local artists, plus a few unique 
non-art items. The event includes a 
VIP reception from 5 – 6 pm and fine 
wine and food. $50 VIP tickets, $20 
general tickets.

www.newburyportart.org

978.465.8769

June 27 – 28
Sand & Sea Festival

Salisbury Beach Center, Salisbury

Thrill to the US Toyota MotoSurf 
Sea Doo races and enjoy beachside 
activities for all ages, including 
street performers, beach sports 
activities, kids’ entertainment, arts 
& crafts, as well as a spectacular 
fireworks show and live music on 
a beachfront stage. Most activities 
are free.

www.beachfests.org

978.462.7274

April 26
Essex Chamber Music  
Players Concert 

Northern Essex  
Community College Tech Center 
100 Elliott Street, Haverhill

2:30 pm

The Essex Chamber Music Players is 
devoted to the creation and presen-
tation of new classical music along 
with great musical treasures of the 
past. This concert features Char-
lotte Russell (soprano), Michael G. 
Finegold (flute), Emmanuel Feld-
man (cello) and David Pihl (piano). 
$10 general admission, $5 students. 

www.essexchambermusicplayers.org

May 2
Kentucky Derby Party

Firehouse Center for the Arts 
Market Square, Newburyport 

4 – 8 pm

Watch the “run for the roses” 
Kentucky Derby simulcast on the 
big screen with live betting, an 
auction, hors d’oeuvres, compli-
mentary Mint Juleps, and great 
prizes for the most fashionable and 
bizarre hats! Cash bar. $60 dona-
tion ($50 before April 19).

www.firehouse.org

978.462.7336 

May 1 & May 8
Newburyport’s  
Spring Invitation Nights

Downtown Newburyport

6 – 9 pm

Enjoy springtime throughout 
downtown Newburyport and The 
Tannery with merchant hospital-
ity, light refreshments and a great 
opportunity to find a perfect gift for 

April 11
Great Marsh Symposium

Parker River National Wildlife 
Refuge Headquarters 
Plum Island Turnpike, Newburyport

8:30 am – 2:30 pm

Discover The Great Marsh coastal 
treasure with presentations on topics 
like the History of the Great Marsh 
Region, Coastal Geology of Plum Island, 
Photographing Birds and Youth Vol-
unteer Projects. Hosted by the Great 
Marsh Coalition and EBSCO. Pre-
registration required. $15 (includes 
refreshments & program guide).

www.fws.gov/northeast/parkerriver

978.462.9998

April 17 – 19
The Phantom Tollbooth

Firehouse Center for the Arts 
Market Square, Newburyport 

Fri & Sat 7:30 pm, Sat & Sun 2 pm

Life is a bore for young Milo. That 
is until he drives through the 
Phantom Tollbooth into the Lands 
Beyond and embarks on an amazing 
adventure that includes a host of 
colorful characters, fantastic places 
and crazy encounters! With original 
songs by local musician Peter Sheri-
dan and a cast of local adults, teens 
and children, this family show will 
appeal to audiences of all ages.  
$13 members, $15 non-members.

www.firehouse.org

978.462.7336

April 17 – May 10
A Chorus Line

The Amesbury Playhouse 
Main Street, Amesbury

www.amesburyplayhouse.com

978.388.9444

Here is a listing of single-family home sales in Amesbury and Newburyport from January through 
March 10, 2009. For a complete, updated listing of recent sales throughout the area, please visit us 
online at www.stoneridgeproperties.com.

Recent Area Sales

11 Drew Street 
Newburyport, MA 
6 room, 3 bed, 1 bath  
Style: Raised Ranch DOM: 86 
List: $374,992  
Sale: $369,000

241 Lions Mouth Road 
Amesbury, MA 
8 room, 4 bed, 2 bath  
Style: Raised Ranch DOM: 67 
List: $369,000 
Sale: $320,000

372 Main Street 
Amesbury, MA 
17 room, 10 bed, 4.5 bath  
Style: Other DOM: 113 
List: $775,000 
Sale: $725,000

21 Old Country Road 
Amesbury, MA 
7 room, 3 bed, 1.5 bath  
Style: Cape DOM: 80 
List: $299,000 
Sale: $269,000

37 Lafayette Street 
Amesbury, MA 
6 room, 3 bed, 1 bath  
Style: Ranch DOM: 183 
List: $245,000 
Sale: $243,000

33 Haverhill Road 
Amesbury, MA 
6 room, 3 bed, 1 bath 
Style: Colonial DOM: 570 
List: $129,900 
Sale: $128,866

5 Arborcrest Road 
Amesbury, MA 
9 room, 4 bed, 2.5 bath  
Style: Colonial DOM: 220 
List: $529,900 
Sale: $515,000

226 Water Street 
Newburyport, MA 
7 room, 4 bed, 2.5 bath  
Style: Colonial DOM: 167 
List: $797,000 
Sale: $750,000

44 So. Hampton Road 
Amesbury, MA 
6 room, 3 bed, 2.5 bath  
Style: Colonial DOM: 262 
List: $379,900 
Sale: $350,000

22 LaValley Road 
Newburyport, MA 
10 room, 4 bed, 2.5 bath  
Style: Colonial DOM: 336 
List: $579,900 
Sale: $565,000

32 Summit Place 
Newburyport, MA 
9 room, 4 bed, 3.5 bath  
Style: Colonial DOM: 176  
List: $1,199,000 
Sale: $1,125,000

5 Hart 
Newburyport, MA 
6 room, 3 bed, 1 bath  
Style: Ranch DOM: 241  
List: $319,900 
Sale: $319,900

62 Warren Street 
Newburyport, MA 
7 room, 3 bed, 2 bath  
Style: Colonial DOM: 159 
List: $329,999 
Sale: $329,999

289 High Street 
Newburyport, MA 
8 room, 4 bed, 1.5 bath  
Style: Bungalow DOM: 181 
List: $539,900 
Sale: $475,000

3 Birch Street 
Amesbury, MA 
8 room, 3 bed, 1.5 bath  
Style: Gambrel/Dutch DOM: 124 
List: $309,900 
Sale: $280,000

0 O Street 
Newburyport, MA 
5 room, 2 bed, 1 bath  
Style: Cottage DOM: 76 
List: $390,000 
Sale: $365,000

37 Paige Farm Road 
Amesbury, MA 
8 room, 4 bed, 2.5 bath  
Style: Colonial DOM: 150 
List: $399,000 
Sale: $380,000

Single Family Listings: 17 
Average List Price: $468,664 
Average Sale Price: $441,751 
Average Market Time: 187.71 

It’s become one of spring’s most anticipated events: 
the Newburyport Literary Festival, a recognition of the 
region’s rich literary heritage and celebration of read-
ing, writing and the love of books.

Featuring short story writers, children’s authors, 
biographers, nature writers, critics, screenwriters, 
poets, novelists, and journalists, this year’s Festival 
will feature more than 40 local and national writers of 
distinguished fiction and non-fiction who will read and 
discuss their work at venues throughout downtown 
Newburyport. Among the literary luminaries on the 
roster are Anita Shreve, Julia Alverez, Elinor Lipman, 

Richard Bausch, Peter Orner, Lewis Turco, Anne 
Easter Smith, David Crouse, Junot Diaz, and New-
buryport’s own Andre Dubus III — just to name a few. 

Organized by the Newburyport Literary Association, 
this year’s Festival will also honor recently retired 
Newburyport Public Library head librarian Dorothy 
LaFrance and Newburyport native and children’s au-
thor David McPhail for their enormous contributions 
to the region’s reading community. 

For more information on the schedule and location of 
events, please visit www.newburyportliteraryfestival.org.

The 4th Annual Newburyport Literary Festival

April 24 – 25 
Newburyport

Drama and elegance describe this 3,200 square-foot front unit in 
the former Saint Louise de Gonzaques church. This unique down-
town property features a dramatic two-story cathedral ceiling, 
massive granite fireplace and a stunning kitchen and master suite. 
The three bedroom, two and-a-half bath unit also features 1,600 
square-feet of basement storage space. Outdoor spaces include a 
raised patio and master bedroom balcony. Enjoy a great lifestyle in 
this truly landmark property! 

$959,000

Featured Property: 25 Federal Street, Newburyport



CLIENT

Moose River Outpost

Jackman, Maine

SCOPE
Saddle-stitch Brochure

Brochure: Inside Spread

Brochure Cover

Spiritual Life
Moose River Outpost is non-denominational and welcomes campers from
all backgrounds. Our main emphasis is discipleship; what does it look like
to follow Jesus daily? Campers are given the opportunity to further their
knowledge of who Christ is through His Word, during morning chapel
and cabin Bible studies. At the end of the day, Counselors lead their cabin
groups in relevant conversations about their lives and faith journeys. We
know these conversations are a turning point for our campers, as they have
opportunity to talk about how the gospel impacts their lives at home, at
school, on the soccer field, or at a dance rehearsal. Our hope at Moose
River Outpost is for the staff to show campers Christ’s love and the grace
He freely gives to all. Counselors and campers journey together during
their time at Moose River Outpost, fleshing out what it means to live in
community as disciples of Christ, on a day-to-day basis.

Our goal at Moose River Outpost is to present the gospel of Christ to
every boy and girl in such a compelling way that they will commit to a 
lifelong journey with Christ. Because this is so important to us, we make
sure that our staff have the knowledge and skills for these important 
conversations with campers. We hope spiritual growth and maturity will
take place during the weeks they attend Moose River Outpost and they
will continue to grow back at home. The practical skills they learn at
camp, daily devotions, learning new songs, memorizing scripture, and
prayer, will be things they continue to do post-camp. Knowing that 
community and friends play such a vital role in our lives, every camper is
encouraged to become an active participant in their local church at home.

The results over the years testify to the success of this approach at our
camps. Campers have come to know Jesus Christ as their personal 
Lord and Savior, developing intellectually, physically, emotionally, and
spiritually as they journey through life with Jesus as Lord.

Moose River Outpost 5



CLIENT

The Galley Hatch and
Popovers
Hampton, NH and
Portsmouth, NH

SCOPE

Poster Design

Gift Certificate

Promotions

and

proudly present

O N  T H E  S Q U A R E

a
night
on the
Square

Give the gift of a night out on the town!

a $45 Gift Certificate that pairs

two “movie night” tickets to the Music Hall

and a $29 gift certificate to Popovers on the Square.
limited introductory offer pricing

Available at:
Popovers on the Square

8 Congress Street
Portsmouth, NH 03801

$40
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Poster Poster

and

proudly present

O N  T H E  S Q U A R E

Seacoast Repertory Box Office
125 Bow Street

Portsmouth, NH 03801

Popovers on the Square
8 Congress Street

Portsmouth, NH 03801

One
Enchanted
Evening

Give the gift of a night out on the town!

an $81 Gift Certificate that pairs
two theatre tickets to Seacoast Repertory Theatre

and a $25 gift certificate to Popovers on the Square.
limited introductory offer pricing

Available at:

$72
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CLIENT

SmartSource Media, LLC
Hampton, NH

SCOPE
Brochure

Trifold Brochure: Inside Spread

inner left

personalized
       service

SmartSource Media provided us with the
service, insight and information expertise that
our company required to help launch a successful
campaign. They provided us with a solution that 
met our very specific criteria. They received the
service excellence award from us.
           - Marketing Director, Lesters

so
lu

ti
on

s Reaching key executive decision-makers  by providing intelligent information products and services.

lead
       generation

e-mail lists
www.smartsourcemedia.net   603.926.2660

Targeted E-Mail and Postal Mailing Lists

Our researchers provide the most accurate up-to-date 

multi-channel lead generation list solutions for your 

direct marketing campaigns by offering high profile 

response lists, subscriber files and our own custom  

database compilations. Whether your marketing  

channel is e-mail, direct mail or telemarketing, we

have a solution for you.

Database Services

Many organizations require the expertise of database 

analytics in order to harness the true potential of 

their client file.  At SmartSource Media, our database 

specialists will extract valuable customer insight that 

identifies new growth opportunities while minimizing 

the risk of marketing to unprofitable clients. Our 

services include: 
• NCOA Processing

• Merge/Purge

• CASS Certification

• List Hygiene

• Data Appending

customer
      insight

“Our business model is simple. 

We aim to be the most innovative,

results-driven direct marketing services

provider in the U.S. by offering intelligent

information and unparalleled customer service.”

  – Ed Nasser
     Founder SmartSource Media, LLC

List Management

Realize untapped revenue potential by allowing  

SmartSource Media to represent your existing client 

file. Our experienced list management team will  

organize your data in a secure network environment, 

while offering it to a market of specifically targeted 

clients. We’ll guarantee results while simultaneously 

protecting your corporate identity.

     We are Committed to the

           success of your campaign. Engaged
in the cycle of Direct Marketing. 

  Determined to produce results.  direct-mail 
         lists

Brochure Cover

A Direct MArket ing Solut ionS Prov iDer

Healthcare

inner flap

www.smartsourcemedia.net

Serving B2B, B2C and B2i direct marketing
entities from coast to coast.

When reSultS MAtter

Technology

PO Box 1657 Hampton, NH 03843

When reSultS MAtter

www.smartsourcemedia.net

• Client Acquisition Strategy 
• List Brokerage
• List Management
• Direct Mail and Print Fulfillment
• Online and Offline Campaign Management

               Visit our website for more information.

Our solutions include:

Please Recycle

Legal

Biotech

Education

Consumer

Government



CLIENT

ArcSource, Inc
Seabrook, NH

SCOPE

Brochure

Pocket Folder

Business Card, Letterhead, Envelope

Tab-Style Pocket Folder

One Railroad Ave.
Amesbury, MA 01913
 phone: 978.388.0706

 toll free: 800.666.6979
fax: 978.388.0306

60 Crown St.
Nashua, NH 03060

phone: 603.881.4963
 toll free: 800.666.6769

fax: 603.881.4962

823 Washington St.
Route 20

Auburn, MA 01501
phone: 508.832.7454

 toll free: 888.666.6849
fax: 508.832.3698

OUR LOCATIONS

First In Service Since 1957

MICROBULK STORAGE & DELIVERY SOLUTIONS

AMESBURY, MA                AUBURN, MA                NASHUA, NH

YOUR SOURCE FOR:

- Specialty Industrial Gases

- Medical Gases

- Liquid Gases

- MicroBulk Systems 

- Cryogenic Cylinders

- Welding Equipment Sale

- Welding Equipment Rentals

- Welding Equipment Repairs

- Welding Consumable Products

- Industrial Tools

- Personal Protective Equipment

- Plasma Cutting Equipment

INDUSTRIAL GASES & WELDING SUPPLIES

Brochure Cover

RETAIL LOCATIONS

Three Locations To Serve You

ArcSource accepts:
Visa  Mastercard  Discover  American Express

*Credit terms considered after completion and 
review of an ArcSource credit application

One Railroad Avenue
Amesbury, MA  01913
 phone: 978.388.0706

 toll free: 800.666.6979
fax: 978.388.0306

823 Washington Street
Route 20

Auburn, MA  01501
phone: 508.832.7454

 toll free: 888.666.6849
fax: 508.832.3698

60 Crown Street
Nashua, NH  03060

phone: 603.881.4963
 toll free: 800.666.6769

fax: 603.881.4962

YOUR SOURCE FOR:

- Specialty Industrial Gases

- Medical Gases

- Liquid Gases

- MicroBulk Systems 

- Cryogenic Cylinders

- Welding Equipment Sale

- Welding Equipment Rentals

- Welding Equipment Repairs

- Welding Consumable Products

- Industrial Tools

- Personal Protective Equipment

- Plasma Cutting Equipment

First In Service Since 1957

Brochure: Inside Spread

WHO IS ArcSource?  
ArcSource is a family owned and operated 
business since 1957. Currently there are 3 gen-
erations of the Nichols family involved in the 
day-to-day business of running ArcSource. The 
goal of ArcSource today is the same as it was 
50 years ago, to be a company that partners 
with our customers so that we can both be 
successful. Our strategy to obtain that goal is 
also simple: superior customer service and fair 
prices for quality products.

WHAT IS ArcSource?
ArcSource specializes in Medical,             
Specialty and Industrial gases. We also 
carry a full line of welding equipment 
and supplies. Our staff know the welding 
and gas business inside and out, to make 
sure you get the correct solution to your        
particular need. 

WHY CHOOSE ArcSource?
Excellent question!  Let’s face it; our customers 
can get welders, welding wire, abrasives, oxy-
gen, nitrogen, argon, etc. from many places. 
What you cannot get just anywhere is superior 
service, knowledgeable staff and an expertise 
that can only be gained by doing it right for 50 
years under the same leadership and manage-
ment! What ArcSource brings to the table is a 
company that is small enough to be fl exible 
to meet our customers specifi c needs, while     
being large enough to compete locally with 
the biggest of companies.

The bottom line is that we understand 
what makes ArcSource the best choice for 
our customers, and that is great service at 
a fair price. That’s what ArcSource delivers 
every hour, every day. 

WELCOME TO

Chart
Harris Welco
Hobart
Hypertherm
Lincoln

Metabo
Miller
Revco
Smith
Sait
Walter
Washington Alloys

select MANUFACTURERS



SELF-PROMOTION

ImageWise
Hampton Falls, NH

We define ethical business practice as being genuine and 

honest in our relationships with customers, vendors and 

employees. It’s our opinion that personal integrity matters more 

than the bottom line. Practically speaking, this means striving 

for excellence in product quality and service. It means standing 

behind everything we do and staying on task until the customer is 

completely satisfied. 

IntegrIty Design

Print

insPire

113 Lafayette Road   Hampton Falls, NH   03844
Phone:  800.331.8149  or  603.926.6742      Fax:  603.926.4644

www.imagewisegraphics.com

For almost thirty years, we’ve built our reputation on:

 •  creative problem-solving;

 •  excellent service and quality; and

 •  strong ethical principles.

Started in 1979 as a small, family-run commercial printing shop, the 

company has grown into one of the region’s most recognized and 

respected design and printing service providers. 

Let us know how we can help you inspire your customers!

SCOPE

Complete re-brand: logo,  stationery, brochure, 
Pocket folder, direct mail campaign, 

Web development www.imagewisegraphics.com

Brochure Cover

“Our business is dynamic and demanding.  To 
be successful we need partners who can keep 
up with us, who can provide the solutions we 
need when we need them. We found all we 
needed with ImageWise.”

- rod MacAlpine, Owner
OrchArd MAnAgeMent

With our broad equipment capabilities and resources, there 
are many paths to choose from. We’ll help guide you to one 
that will bring you the best results, efficiently and quickly. From 
offset to digital, large runs to on-demand laser applications, 
we’ve got you covered. And we mind the details so that you  
can focus on continuing to make your company a success. 

Providing creative design and print solutions is what we do.
And we’re good people, too.

Brilliant design begins with great communication.

We believe that truly listening to our clients and 
developing an open atmosphere where they can share 
their values, ideas and business goals yields the most 
creative, strategically sound designs. We’ll work with you 
to refine and simplify your market message; then clearly 
and creatively bring that message to life—while keeping 
your budget in mind.

Our design team blends the capabilities and talent 
of a large firm with the personal attention of a small 
studio—the best of both worlds for our clients. And 
keeping your design and printing under one roof enables 
greater quality control, reduces your costs and ensures 
the product comes out exactly as expected. In the end, 
you’re delighted with what you hold in your hand...and 
the seamless process it took to make it happen.

“ImageWise meets the challenges of our complex 
business by providing everything we need under one 
roof. Their design team creates marketing material and 
signage that reflect our exacting standards of our brand. 
The quality of their printing is unsurpassed. And not to 
mention they hit our deadlines—all while keeping our 
bottom line at the forefront of every project. ImageWise 
has truly become a partner in our success.”

- ron tise, director of retail Operations
LIndt & SPrungLI (uSA), Inc.

cAPABILItIeS

Logos
Corporate Stationery
Brochures
Posters, Banners & Retail Signage

PrInt
We provide our customers with cost effective and creative
ways to tell their story. 

InSPIre

For us, it’s helping our clients bring their visions to life.  We find 
great fulfillment in using communication, creativity, experience 
and industry resources to bring our customers to a place where 
they can see the whole landscape. True inspiration leads to 
decision making, momentum and growth.  

Let us help you inspire your customers.

What inspires you?  

Complete graphic design services• 

Prepress support and file trouble-shooting• 

Up to six color ‘direct-to-plate’ and ‘direct-to-press’ offset printing• 

In-line aqueous coating• 

On-demand and short run digital and laser printing• 

Wide format graphics, including banners, posters and signage• 

Variable data, personalized 1:1 printing• 

Complete bindery, kitting, fulfillment, mailing and shipping services• 

ImageWise is committed to helping you grow your 
business through compelling graphic design and 
creative print solutions. From retail to real estate, 
higher education to technology, we provide diverse 
industries with exceptional and proven results, every 
time.

Our design and print expertise includes:

Pocket Folders
Direct Mail
Sell Sheets
Booklets & Postcards

Our goal is to make things as easy as 
possible for our customers. So everything 
you need to request a quote, place an 
order, or submit a file is available on our 
Web site.

           www.imagewisegraphics.com

deSIgn

•

•

•

•

•

•

•

•
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ArcSource, Inc
Seabrook, NH

Boston Yacht Club
Marblehead, MA

Christian Camps and Conferences
Alton Bay, NH

First Baptist Church of Hampton Falls
Hampton Falls, NH

Gordon College
Wenham, MA

Habitat for Humanity
Lawrence, MA

Lindt & Sprungli, USA
Stratham, NH

Paul McInnis, Inc
North Hampton, NH

Service Credit Union
Portsmouth, NH

Ski Market
Waltham, MA

SmartSource Media, LLC
Hampton, NH

Stone Ridge Properties, LLC
Amesbury, MA and Newburyport, MA

The Financial Advisors, LLC
Andover, MA and Newburyport, MA

The Galley Hatch
Hampton, NH

The Old Salt & Lamie’s Inn
Hampton, NH

The Provident Bank
Amesbury, MA

SELECT CLIENT LIST


